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Click Here Now!

Instead of only reading about making money online, why don’t
you actually start doing it right away? I've created a simple system
that you can use to get your own money making website set up within
the next 24 hours. It's not just a website though... It's actually a
complete turn-key home based business system that gives you

everything you need to start pulling in profits on the Internet.

Click here to learn more about it and sign up today!
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Introduction

Hello, my name is Stone Evans. A few years ago, | was a
restaurant owner. Actually, you could say the restaurant owned me. |
worked long hours being what is popularly called the chief cook and
bottle washer — that just means | did everything from paying the bills
to washing the dishes. At the end of the day, | earned barely enough

money to get by and | never had the opportunity to take a vacation.

The fact is, my financial life was pretty difficult at that time.
However, | was optimistic and always searching for ways to achieve
true financial freedom. One day, | picked up a book called “Multiple
Streams of Income” by best selling author, Robert Allen... and | didn’t

put it down until I was finished reading it cover to cover.
That book changed my life.

It taught me, in very simple terms, that having money is a good
thing and that not having money is a bad thing. It illustrated the point
that it is essential to develop multiple streams of income. One job is
not enough, one investment is not enough, one business is not
enough. If you are only relying on one stream of income, you are

setting yourself up to be broke one day and the fact is that 85% of the
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world’s population grows old and dies financially broke. That’s because

most people do not have multiple streams of income.

Knowing that one stream of income is not enough, 1 got busy
finding ways to make more money through avenues other than my
“day job”. In the “Multiple Streams of Income” book, Robert Allen
discusses different “Money Mountains” including the “Real Estate
Money Mountain”, the “Investment Money Mountain” and the
“Marketing Money Mountain”. The one that appealed to me most was

marketing — specifically Internet marketing.

In the book, Robert went on to explain that ordinary people were
getting on the Internet and starting small businesses that made big
money from the comfort of their own homes using nothing more than
a personal computer and an Internet connection. | was intrigued by
this idea. Just the thought of being able to make a living using nothing
more than a laptop computer and the Internet sent chills down my

spine. | got started immediately.

After work and after my family went to sleep at night, I'd brew a
big pot of coffee and get online for a few hours (usually between
midnight and 3 AM) trying to learn how to make money online. | knew

other people were doing it. | just had to figure out how to do it myself.

I'll be honest... It wasn’t easy.
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Everywhere | turned, somebody was promising to make me rich if
I joined their business opportunity or membership site or bought their
latest ebook. Before long, | had racked up thousands of dollars in
credit card debt and cluttered my computer with various ebooks,
membership site passwords, affiliate program welcome letters and
Internet marketing guru newsletters. My head was spinning with ideas
and information, but the only people making any money that | saw

were the people whose stuff I was buying — or so it seemed.

However, with time things began to make more sense. | started
making a little bit of money using some of the online marketing
strategies | was experimenting with and gradually that little bit of

money | was making grew into a full-time income.
My dream of making a living from home has come true.

The purpose of this book, “Dotcomology — The Science of Making
Money Online”, is to share the information that has helped me create a
successful online business so that other people who are hopeful of

making money online will have a fighting chance for success.

See, you have to be careful when you get online with hopes of
making money because there are literally thousands of scams and
scam artists waiting behind the veil with sophisticated and highly

tuned strategies for ripping you off. One of the reasons | give this
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huge 300+ page content-rich ebook away for free, is because | want
to help as many people as possible avoid the scams and learn the
truth about what it actually takes to make money online. With the
facts in hand, you can decide for yourself whether or not you've got

what it takes to succeed in the Internet marketing industry.

IP: If you want to get started quickly, I can help you get your
first website set up within 24 hours, so that you can start applying
what you learn in this book to the real world. | believe that my service

is the fastest and easiest way to start making money on the Internet.

Click here to learn more about it.

'L'rlhI m]@']ﬂ&ﬂ@

) Money Making @i]asm rlEEl |

Click Here Now!

atlnn
Within 24 Hnur , /Gi'fﬁi'anteed'

Copyright © Stone Evans, The Home Biz Guy
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Empty your cup!

There’s an old Zen story that goes like this: A young man had
read all the books he could find about Zen. He heard about a great
Zen master and requested and appointment with him to ask for
teachings. When they were seated, the young man proceeded to tell
the master everything he had understood from his reading, saying that

Zen is about this and Zen is about that, on and on...

After some time, the master suggested that they have tea. He
performed the traditional tea ceremony while the student sat at
attention, bowing when served, saying nothing. The master began to
pour tea into the student’s cup. He poured until it was full, and kept
pouring. The tea ran over the edge of the cup and onto the table. The
master kept pouring as the tea ran off the table and onto the floor.
Finally, the student couldn’t contain himself any longer. He shouted,

“Stop! Stop pouring! The cup is full — no more will go in!”

The master stopped pouring and said, “Just like this cup, your
mind is full of your own opinions and preconceptions. How can you

learn anything unless you first empty your cup?”

And so it is with you now — if you’re going to benefit from this
book and all of the knowledge | reveal within the pages ahead, you

must first empty your mind so that you can actually learn something.
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Don’t listen to the “so-called” experts...

In this book, I’'m not going to give you some airy-fairy theory
about what should work if everything clicks the way 1 think it should.
That's the kind of rubbish you can read in any one of a thousand
marketing books sitting on the shelves of Barnes and Noble. The fact
iIs, most of those authors have never sold anything online except
copies of their book on Amazon.

Here’s my first piece of advice: don’t listen to advice from
someone who hasn’t been there and done it themselves!

This is absolutely crucial. If you look around the web or in your
local bookstore you’re going to find a ton of hype about how you can
become a millionaire with nothing more than a keyboard and a mouse.
There are people out there who will say you can get rich with no effort,
no work and no investment. There are even some who will try to sell
you pyramid schemes, get-rich-quick plans and every other kind of
scam you can imagine. And people actually buy them. At the first sign
of a chance to pick up fast cash, people whip out their wallets and give

away their life savings. You’re smarter than that, right?

But it’s not just the straightforward frauds you have to watch out
for. The Internet changes almost every day. Unless someone is

actually earning their living online day in and day out, by the time
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they’'ve finished explaining how to make money on the Internet,

chances are, their advice is out of date.

Like | said, it wasn’t easy when | was first getting started. But like
any successful businessman, | ditched what didn’t work and did more
of what did. If I saw something that I thought would bring in extra

cash, | gave it a try.

The fact that it’'s so easy to create an online business was what
really did it for me. If | wanted to take advantage of an opportunity, it

cost me next to nothing to try and | lost little if it failed.

It wasn’t long before I knew exactly how to find the right products

and bring them to the right customers.

That’s what I'm going to show you in this book. I'm not going to
give you any strange theories or fancy ideas. I’'m just going to tell you
exactly what | did — and what I'm still doing! — so that you can do

the exact same thing yourself if you want to.

Of course, | can’t guarantee that you’ll have the exact same
results as me. Heck, | bet if | were starting from scratch today I'd
have different results too. I might even have better results. All I can
do is reveal the information and tools that work for me. Once you have

this, I’'m confident that you can make this business work for you too.
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Do you have what it takes to be an e-entrepreneur?

Before you even turn on your computer, the first question you

have to ask yourself is whether you’re cut out for this kind of work.

The fact is, building a home-based business isn’t for everyone.
Some people like the commute. They really do enjoy having a boss
who tells them what to do, and they like the routine of working nine-
to-five for an ordinary salary that can barely pay the mortgage.

Personally, I think they’re nuts.

More reasonably, there are people who are concerned about the
risk of starting up their own business. They’re not sure it’'s worth the
investment of time and money, and they’re scared of the responsibility
that comes with running their own company. They wonder if there is

another way to escape the rat race.

I’'m sure there is. You could win the lottery or wait for your Aunt
Sue to keel over and leave you her condo. Or maybe you could sit
down with a pen and paper and draw the blueprint for The Next Big

Thing. Anything can happen...

For me, what happened was creating a successful, self-running
Internet marketing system. It didn’t happen without effort. It didn’t

happen without at least some initial investment of both time and



DOTCOMOL£OG¥ © Stone Evans

money. Of course, it doesn’t happen now without me making sure that
the taxes are filed and the paperwork is done. But it happened. I'm my
own boss. | work from home according to my own schedule and | get
to pocket all the cash my business makes. If you'’re prepared to give
an e-business the time, the work and the money it needs to get

started and get growing, it can happen for you too.

The Internet — Your Business Tool

In effect, my system for making money online is built on three

foundations: the Internet, marketing and the product.

In this book, we are going to look closely at each one of those. In
particular, we’ll spend a lot of time talking about marketing because

that is really how you make money online.

Let’'s begin by taking a quick glance at why the Internet is the

greatest business opportunity since the railroad.

The Internet actually started in 1969 as the ARPANET, a Defense
Department system designed to let survivors share files after a nuclear
attack. From a handful of top secret computers, it’'s grown to fill more

than 10 million hosts and millions of domain names.

And it’s still growing. According to a recent survey, the volume of

Internet traffic is expected to double annually over the next five years.
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Consumers are expected to account for 60 percent of all Internet
traffic over that period with the rest of the market made up of

business users.
What does that mean for you?

It means customers — millions of them.
No other business tool can put the products you sell to so many

people so easily. Nothing even comes close.

We’re talking about a potential market of hundreds of millions of
people around the world who can buy your products 24 hours a day,
365 days a year. If you opened a store in your city, how many people
would walk past your window each month? If you live in Manhattan,
maybe a few thousand. If you live in Los Olivos, California, maybe a
few hundred. On the Internet, there’s virtually no limit to the number

of people you can bring through your store front wherever you live.

That’s the power of the Internet. That’s why my online business is
bringing in thousands of dollars every day. | attract a lot of customers

for my service and | sell a lot of goods.

The Right Product Sells Itself

In fact, for some of my websites, my customers are my goods.

When you join an affiliate program, you buy traffic from other sites
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and pass them onto your partners for a profit. In this book you’ll learn
all about affiliate programs. I'll show you how to build them, how to

select your partners and how to turn your traffic into cash.

But traffic is just one kind of product on the web. Information
products are some of the greatest money-makers currently churning

up dollars on the Net. And anyone can create an information product.

Imagine you know how to build a bookcase from scratch. That
already makes you a lot more knowledgeable than me. The only thing
I know about wood is that it looks great in my fireplace! Maybe one
person in a thousand will want to know how to build the kind of
bookcase you know how to build. If you’re not a well-known carpenter,
no publishing company is going to touch you. It's just not worth the
effort. On the Internet, one person in a thousand gives you a potential
market of approximately 340,000 customers (and that number is
growing all the time). If you write a book and sell it online for just $10
per copy you could make as much as $3,400,000. All you have to do is
tell people what you know and tell them it’s out there. And that costs
next to nothing. Information sells like crazy online. In fact, | sell a $47
ebook all day long. The profits from that single ebook could provide a
comfortable living for me and my family all by itself. But who wants to

stop at one profit stream when you can create multiple streams of
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automated income on the Internet? Not me. Click here to discover

the system | use to earn multiple streams of income on the Internet.

The Eternal, Changing Business Plan

Of course, it’'s communication that’s the key. The more people you

can bring to your websites the more money you’re going to make.

You can have the greatest products in the world sold on the most
beautifully designed website online, but if no-one knows where it is,
you’re just going to be wasting the twenty bucks or so that you’re

spending each month for your website hosting service.

There are a dozen different ways to bring people to your website.
This book will discuss the ones that are most effective. I'm sure there
are other ways too. I'm sure you’ll find people who will tell you that
this site is great or that method gave them results. Maybe they’re
right, and you’re welcome to try them. What | can tell you is that I've
tried a lot of different marketing techniques and this book will reveal

all the ones that work best for me and should work for you too.

That doesn’t necessarily mean that they will work for you. If
there’s one piece of advice regarding online marketing that you learn
from this book, it’s that marketing has to be flexible. Like | said, I tried

dozens of different methods. If | hadn’t kept a constant watch on how
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those methods were working, if 1 hadn’t dropped those that weren’t
worth the effort and repeated my success with those that brought in

cash, I'd still be making sandwiches and washing dishes for a living.

I'll tell you about the methods that | found consistently effective.
If they don’t work for your product, give it a little time then switch the

methods around. Remember, flexibility is the key.

In the first chapter of this book, I’'m going to explain exactly what
you have to do to build a website from selecting a host to creating the
design. Once you’ve got your site up, you have to bring traffic, and
that’'s what we’ll discuss next. I'll reveal the secrets of successful
search engine optimization, how to buy advertising that pays, and how
to make the most of the millions of affiliate programs that will pay real

dollars for your website visitors you’ve never met and never will.

I’'ll also examine the various kinds of products you can create and
sell online, and finally, I'll show you how to put everything together to
create a truly integrated business system that brings in real cash, hour

after hour, day after day!

Making a fortune online is easy if you know what you’re doing.
Read this book and apply the information within. | know it can work
for you because it works for me. Whether you choose to succeed or

not using the information revealed in this book, is entirely up to you.
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NOTE: If you like “short-cuts”, click here to learn about my

Plug-In Profit Site service which will give you everything you need to

start earning multiple streams of income within the next 24 hours
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Click Here Now!

A few recent comments about the Plug-In Profit Site:

"It's the simplest, auto-pilot money making system I've seen!” --

Marty Foley

"This is a super quick way to get some checks coming in now."

Allen Says

Click Here to Sigan Up and Start Making Money Today!
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1. Getting Started

The first step towards creating an online
business is building a website. Now, that isn’t as
complicated as it sounds. When | built my first

website, | thought Java was a type of coffee and

HTML the name of a robot in Star Wars. That’'s why | didn’'t do it. |
paid someone else to do it for me. It cost me just a few hundred
bucks, but I earned it back soon enough. This chapter discusses how
to begin the process of creating your first website, and where you can

find someone to build your site if you don’t want to do it yourself.

1.1 Making Your Website Attractive, Interesting, Engaging
and Interactive

To succeed at your online business (whether you are selling your
own product/service or are selling for other merchants as an affiliate),
you need a website created just for that - a simple, focused site. Your
website should be easy to build, maintenance-free, low cost, credible,

and a powerful traffic-builder and customer-converter.

Having the right tool and the right product alone won’t ensure the
success of your website. There are many factors to be considered
while designing a site. Unfortunately, most of these are often ignored

by Internet business owners.
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M Build It for Speed - It's a fact of modern life - people are in
a hurry. This means that you have between 10 and 30
seconds to capture your potential customer's attention. To
minimize your load time, keep graphics small. Compress
them where possible. Use flashy technology (JavaScript,
Flash, Streaming Audio/Video, animation) sparingly and

only if it is important to your presentation.

M Target your Market - Know who your market is and make
certain that your site caters to their needs. It is critical that
your site reflect the values of your potential customers. Is
your market mostly business professionals? If so, the site
must be clean and professional. Is your product aimed
mostly a teenagers and young adults? Then your site could
be more informal and relaxed. The key here is to know your

market and build the site to their preferences.

M Focus the Site - Make certain your website is focused on a
primary goal: selling your product or service. A site offering
many unrelated products is not necessarily unfocused, but
this is often the case. If your business does offer many
products, dedicate a unique page for each instead of trying

to sell them all from one page.
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M Credibility Is Crucial - The most professionally designed
website won't sell if your customers don't believe in you. A
clear privacy statement is one way to build your credibility.
Provide a prominent link to your privacy statement from
every page on the site as well as from any location that you
are asking your visitors for personal information. Provide

legitimate contact information online.

M Navigation should be simple - Make site navigation easy and
intuitive. Simple and smooth navigation adds to the
convenience of the visitors. Add powerful search and catalog
features. Visitors usually don’t have the patience to navigate

through the whole website to find what they are looking for.

M Consistency is the key - Make sure the site is consistent in
look, feel and design. Nothing is more jarring and disturbing
to a customer than feeling as if they have just gone to
another site. Keep colors and themes constant throughout

your website.

M Make your website interactive and personalized — Add
feedback forms as well as email forms that allow your
prospective customers to ask you any questions they might

have pertaining to a product. Personalization of your
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website is another key element that can build your visitor’s
trust and increase your sales. Personalization technology
provides you the analytic tools to facilitate cross-selling and
up-selling when the customer is buying online. It would give
you an idea of what products to cross-sell and up-sell. For
example, when a person buys a CD player, a disc cleaner

can also be offered.

M Content is King - Good content sells a product. Ask yourself
the following questions. Does your copy convey the
message you wish to get across to your visitors? Is it
compelling? Does it lead your visitor through the sales
process? Have others review, critique and edit your copy to
insure it is delivering the intended message. Always double

check your spelling and grammar.

1.2 Navigation

The aim of a website's navigation is simply to allow users to get to
the content they require. For sites that have a large number of
sections and web pages (and information sites can be one of these)
the navigation plan has to be properly researched and designed. You
have to consider different types of visitors and simulate the most

common steps they would take to find what they want on your site,
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and the navigation plan has to optimize this movement. For example,
the steps required from searching a catalog of items, selecting from
the catalog, adding them to a shopping cart, proceeding to check out,
to entering the payment particulars is a specific sequence that should
be facilitated by the navigation system. If the sequence is haphazard,
it could lead to frustration or the user may miss an important step and

you would have an aborted sale.
To find their way about, users need to know two things:
- Where they are now
- How to go elsewhere

Navigation does not exist in isolati